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World is Getting Greener

86% of travellers willing to spend some time on activities that offset the Booking

environmental impact of their stay, with over a third willing to clear plastic
and litter from a beach or attraction

76% of British Holiday makers consider the environment when making their %@ th¢
travel decisions 2017 '

: : : A ; >\ ADVENTURE TRAVEL
Ecotounsrn and enV|ror-1mentaIIy sustainable activities are 2 of the highest TRADE ASSOCIATION
level of client demand in 2017

400% Increase in last 12 months of businesses wanting to achieve Green Gl'eenﬂ
Tourism Accreditation Tou rism




Green Tourism

Founded in 1997

* 20+ vyears / 10,000+ assessments
* Expert team of techncial sustainablity assessors

Three Pillars

* Caring for People / Caring for Places / Caring for Our Planet

Currently 2534 members

* UK & Europe 2415
* (Canada 106
* Zimbabwe 13




Helping members “

Cut Ca rbon . an d No. of businesses (2018) 1986
ut"ity costs No. of bednights (2016) 5 million 27 million

No. of Visitors to

attractions (2017) 25 million 41 million

20 YEARS OF
MAKING A DIFFERENCE No. of FTE (2017) 12,000 55,000

C D

N reduction in

1/4M TONNES OF 1M TONNES OF
CARBON SAVED WATER SAVED

masEiols




Green Destinations

What makes a Destination G.R.E.E.N

G = Genuine and authentic Supporting local culture, tradition, produce and products

R = Responsible Caring for everyone, enhancing accessibility for people with disabilities

E = Economic Involving local business community, extending the season
E = Environmental Covering health, safety and environmental best practise

N = Nature & scenery Protecting scenic views, habitats, wildlife and biodiversity




Case Study - Co. Down NI

* Lead Partners - Newry, Mourne & Down ol N
and Ards and North Down District Councils
(Jan —June 2015)

* Workshops / Advisory assessments / action
plans / training

100+ Green Tourism certified businesses

The Cuan Guesthe

Marketing / Social campaigns areentou

* Recognised Top 100 Global Green
Destination

JGREEN

@ DESTINATIONS

54

* Certified Green Destination 2018

GSTC-ACCREDITED
CERTIFICATION BODY
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== Our Digital Future

GREEN
CHECK
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We’ve created an online digital assesment
tool and integrated 20 years of learning into
our new system - The GreenCheck

Online / video conferencing assessment
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Interactive, engaging questioning

Verified by qualified assessor

Bespoke action plan for each site

Ongoing support / reassessment
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Awards: 3-Star Bronze, 4-Star Silver,
5-Star Gold




Assessment o\
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0% 20% 40% 100%

Community Ethical Green Communication | Accessibility Eco

PEOPLE

Green TOU riS m prOVid e Engagement Sourcing Awareness Monitoring
support to improve
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in all areas. Use our l-/ | /ﬁ { [h@@
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GreenCheck System
- with assessor support,
and helpful guides
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0% 20% 40% 80% 100%
Green Travel Local Green Building Nature &
& Transport Sourcing Destination Conservation Biodiversity
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GREEN
CHECK - o

PLANET




Promoting
sustainable tourism
across the globe

LEARN MORT

Goean Tourkm was th Broud sponsar of Cal Majss, &
vt and Envronmentalist who st up Pacdis sgmnst




Directory

Who is Green and Why?
Directory for transparency / credibility
Kgs of Co2 / Ltrs water / bed night or visitor / delegate
Other metrics e.g. % local food / Kgs food waste

High performing Sustainability Goals

Green Business Directory

Search for a Green Tourism Member
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African Bush Camps - Somalisa Camp &
Somalisa Acacia

Cresta Sprayview Hotel
BRONZE

Sector: Hotal

Contact:

Stand 92, Victoria Falis, 0000
WWeCTEStITpryViWEDm

llala Lodge Hotel

B
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Sikumi Troc Forosz, Hwange,
0000
wanwary=afarlodge com

The Victoria Falls Hotel
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GreenCheck Quiz

How Green Is your Business?

<10 minute Quiz

IWal VITIN (

il Ay AU YWILTT OUl
Questions based on People, Places and Planet FREE 10 minute
GreenCheck Quiz

Instant results with real time scores

Collect intelligence on areas of interest & challenges



Campaigns for change

Monthly campaigns with strong messaging
to engage and promote to your customer

National Tea Day Plastic Pollution Save The Bees

20,000+ Impressions 100,000+ Impressions 30,000+ Impressions
200+ Engagements 500+ Engagements 300+ Engagements

L




Campaigns Planner 2019 CALENDAR SUMMARY 2019
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January Energy Saving

Ethical Sourcing

ECars: The Future

Plan ahead, get involved, and share your
unique story - join our campaigns for change

FEERUARY MARCH APRL Ay JUNE
Ethical Sourcing | ECars: The The Real Tea Save our Bees Ocean Polluting

Real Tea

Future ‘Campaign Plastics
D o i T —— . - Save the Bees
Frirtrace ForfE N Food Waste Water Refill: Serve Local Beach Clean Up  Get More Vegan | Advent “
Wator & Plastic Saving Giveaway - H R
“’/_"E a N £ e "o Bl T4 1 Pcoan Hiaailcs -
, 4 .Ilt . ;_v:"""" hr '. e ;‘:‘%u ] ‘ -~ @ =
| Bl |, o T8 [LACKN Food Waste
- E;-’:“:T:;;:I Asliats ‘Vegwore AVAILABLE Bidfood AVAILABLE
e | B oy || e September RVEIERIE ] .
memsers 1o shans =+ Dodw what's washed up
= Top Tips to share
- - October Coastal Clean Up
- Excaiaing e r
\ November RELEELR® I
December Advent Giveaway
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CORPORATE EVENTS & OVERNIGHTS

‘The Green Tourism Award helps us
demonstrate our green credentials to
guests and corporates who increasingly

ask about this before booking’

Stuart Sumner, Environmental Manager
The Midland Hotel Manchester

Winning Corporate & Tender Business

TENDER ADVANTAGE

‘By achieving this award in 2016, Hickory has
won over £200k of public sector contracts and
grown our corporate market by 8% per annum
— this growth is directly attributable to having

and strongly promoting our Gold Award’

Stephanie Stubbs - Deputy MD, Hickory



Thank You

Let’s Talk...

FREE 10 minute
GreenCheck Quiz

enquiries@green-tourism.com
01738 632162




